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INTERESTED IN YOUR COMPETITORS
PERFORMANCE?

We have prepared this easy -to-digest Competitive Intelligence Report to help you quickly understand how
you perform against your competition.

We looked at a cross section of websites for your sector and detailed how they rank in relation to site

performance and visibility & covering everything you would need to know, from insights into what they are

doing well to opportunities for your own company.
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rankings (including desktop versus mobile visibility), creative comparisons on social ads, plus a range of paid

media and user experience indicators .

BRANDS INCLUDED
Listed below are of all the brands included throughout this report:
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The data included in this report was correct at time of production. All digital data fluctuates and changes. Some of the data is estimated by the )
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